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SCPD  Mission 
To further the development 
of and to promote the appli-
cation of Concurrent Product 
Development ... 

  

  
A key to customer satisfaction is integrating the Voice of the 
Customer into product creation systems. That�s not easy be-
cause there are diverse segments of customers; and there 
are often unconnected links among employees who have 
contact with customers � This new research report by Frank Hull,  
Paul Collins, and John Miller begins on page 5 
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